
CALABASAS STYLE has been the premiere lifestyle publication of the greater Calabasas area for 
over 10 years, giving advertisers the opportunity to showcase their businesses and reach more than 
42,000 upscale, local readers per issue.

Each issue of Calabasas Style provides local editorial content, articles, features, events, and photos 
that are relevant to the unique lifestyle of our readers. Calabasas Style also provides opportunities 
for readers to submit their own articles, ideas, and family photos–further establishing Calabasas 
Style as the community’s own local magazine! 

Calabasas Style welcomes the opportunity to highlight businesses in each issue, providing business 
owners with an additional tool to effectively promote their brand and invite new customers to 
support local merchants, businesses, and companies within their own neighborhood.

We direct mail Calabasas Style to prestigious homes in neighborhoods and exclusive 
gated communities throughout Calabasas, Hidden Hills, Bell Canyon, Agoura Hills, 

North Ranch, and Lake Sherwood. The magazine is also widely distributed from 
Woodland Hills to Westlake Village and throughout Malibu.

CALABASAS
HIDDEN HILLS
BELL CANYON
WOODLAND HILLS 
AGOURA HILLS
WESTLAKE VILLAGE
LAKE SHERWOOD
NORTH RANCH
MALIBU

CalabasasCALABASAS  |   H IDDEN H ILLS   |   BELL  CANYON  |   MAL IBU

CALABASAS  |   H IDDEN H ILLS   |   BELL  CANYON  |   MAL IBUWOODLAND H ILLS   |   AGOURA H ILLS   |   WESTLAKE V ILLAGE

WOODLAND H ILLS   |   AGOURA H ILLS   |   WESTLAKE V ILLAGE
Nov/Dec  2Nov /Dec  2OO2121

SStyletyle

The

ANDERSSON FAMILYA passion for healing, fun, and family
Exceptional Real Estate ProfessionalsDistinguished realtor profiles
Celebrate the SeasonHoliday gift guide

10th Anniversary Issue!

C
a

la
b

a
sa

s Style
  |  V

o
lum

e
 10  Issue

 6   |   N
o

v/D
e

c
  2021

C
a

la
b

a
sa

s Style
  |  V

o
lum

e
 10  Issue

 1   |   Ja
nua

ry/Fe
b

rua
ry 2021

Promoting acts of kindness

Health Check
Physician and healthcare provider directory
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When opposites attract
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Creating the home of your dreams
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Taking Education to Heart

Fall Education Directory
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The
RYLAND FAMILY
They make a great team! 

Get Up and Glow
Your guide to the best in beauty

Celebrating Our Grads!
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Knows Your Name

Zin Bistro
Americana

Zin Bistro Americana

32131 Lindero Cyn. Rd., #111

Westlake Village

818.865.0095

zinwestlake.com

THE GRILL ON THE ALLEY
_______________________________

Since opening their doors in 2006, The Grill on 

the Alley in Westlake Village has provided 

quality dining experiences where guests 

can expect excellence in a relaxed and 

refined atmosphere. With brunch service 

on weekends and social hour 7 days a 

week from 3 to 6 p.m., guests can also 

enjoy al fresco dining on their rose gar-

den patio. The classically-inspired steak-

house menu and uniquely personal service 

makes The Grill on the Alley an ideal spot 

for any occasion. The Promenade at West-
lake: 120 Promenade Way, Westlake Village. 
805.418.1760. thegrillonthealley.com. 
IG: @thegrillonthealleyla.

P.F. CHANG'S
________________

Founded in 1993 by Philip Chiang and Paul 

Fleming, P.F. Chang’s is the first internationally 

recognized multi-unit restaurant concept 

to honor and celebrate the 2,000-year-old 

tradition of wok cooking as the center of the 

guest experience. With roots in Chinese cuisine, 

today’s menu at P.F. Chang’s spans across all 

of Asia, honoring cultures and recipes from 

Japan, Korea, Thailand, and beyond. Each 

item offers a unique exploration of flavor, 

whether it’s a handcrafted cocktail, lunch 

bowl, happy hour bite, or multi-course dinner. 
The Lakes at Thousand Oaks: 2250 Thousand 
Oaks Blvd., Thousand Oaks. 805.277.5915. 
pfchangs.com. IG: @pfchangs.

FARFALLA
____________

Trattoria Farfalla has been serving a variety of 

robust, authentic Italian dishes to the Westlake 

Village community since 2009. They are thrilled 

to invite their loyal patrons back to the res-

taurant for a safely-distanced, outdoor dining 

experience on their spacious, covered patios. 

Chef Santino Coccia consistently adds spe-

cial dishes to the menu using local, seasonal 

flavors and organic produce whenever possi-

ble. This modern trattoria is far from just pizza 

and pasta, also offering a full bar. Please book 

reservations via Resy. The Promenade at West-
lake: 160 Promenade Way, Westlake Village. 
805.497.2283. farfallawestlakevillage.com. 
IG: @farfallatrattoriawestlake.

local FLAVOR
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FLAVOR
local

Calabasas Style Presents Our Favorite Local 
Restaurants, Eateries, and Tasting Rooms



SOUTHERN CALIFORNIA SINUS INSTITUTE 

Alen N. Cohen, MD, FACS, FARS

7345 Medical Ctr. Dr., #510, West Hills

818.888.7878 | socalsinus.com

Anyone who has suffered through the pain and discomfort of severe sinus in-

fections knows just how debilitating they can be. The good news is that these 

conditions are not just treatable but actually curable now. Dr. Alen Cohen 

is a board-certified nose and sinus surgeon and assistant clinical professor 

of surgery at the David Geffen School of Medicine at UCLA. He is also the 

founder and director of the Southern California Sinus Institute (SCSI), which has 

become one of the premier sinus centers in Southern California. He has also 

been named a Los Angeles Magazine Super Doctor annually since 2013 and a 

national Castle-Connolly Top Doctor since 2017.

 

As such, thousands of patients have benefitted from Dr. Cohen’s life-chang-

ing procedures, which include the medical and surgical treatment of patients 

with all nasal and sinus disorders, including nasal obstruction, deviated sep-

tum, environmental allergies, acute and chronic sinusitis, nasal polyps, and 

sinus headaches. One of the most common procedures Dr. Cohen routine-

ly performs is the revolutionary in-office Balloon Sinuplasty™ procedure, for 

which he is one of the top three performers on the West Coast. This amazing 

procedure dilates the sinus openings with a balloon so the sinuses can drain, 

thus preventing sinus infections, and so the patient can breathe better. As 

such, patients routinely come to him from all over Southern California for man-

agement of their chronic nose and sinus problems and definitive relief.

BELLA SKIN INSTITUTE
Anna Guanche, MD

23622 Calabasas Rd., #339, Calabasas

818.225.0117 | bellaskininstitute.com

Anna Guanche, MD, is a board-certified celebrity dermatologist and author 

specializing in cosmetic procedures. Her practice, Bella Skin Institute in Calabasas, 

is where she has assembled her “derm dream team” of professionals to care for 

the concerns of celebrities, CEOs, and supermoms. The state-of-the-art facility is 

warm and engaging and provides clients with the most innovative procedures 

available to perfect skin. Bella Skin Institute is dedicated to combining medical 

science and cosmetic beauty to provide clients with customized treatments 

to meet their needs, from dermatology services to minimally invasive cosmetic 

procedures performed at the facility. Procedures include resurfacing, hair 

removal, Bella FX, Bella Microgold, as well as other laser treatments, platelet-

rich plasma for collagen rejuvenation, Thermage CPT™, KyBella™ injectables 

for reduction of double chin, GuancheLift™ procedure for a noninvasive 

lift, Ultherapy for skin tightening, and the latest injectables for wrinkle 

reduction. Aesthetic services include microdermabrasion and dermalinfusion, 

dermaplaning, facials, and waxing.

General dermatology services include skin cancer screening and surgery and 

acne, rash, and eczema treatments. Dr. Guanche is a fellow of the American Board 

of Dermatology, was a member of the dermatology staff at UCLA Dermatology 

department for 13 years, and continues to teach physicians and residents in her 

office. Dr. Guanche and her staff approach their work with absolute joy and 

infectious enthusiasm, which is felt throughout the practice.

Ph
o

to
g

ra
p

h
y 

b
y 

TM
a

tt
h

e
w

 C
o

o
ke

 

Calabasas style    153

160    Calabasas style   

Physician and

Healthcare

Provider 

DIRECTORY

Our local medical professionals have been on the 

front lines during the COVID-19 pandemic and all 

deserve our deep appreciation for continuing to 

provide us with the medical care and services we 

need. We are fortunate to have access to some 

of the best hospitals, doctors, dentists, and heath 

care professionals in the country, dedicated to 

helping us achieve the health and wellness goals 

for ourselves and our families. Calabasas Style is 

proud to present you with this medical resource 

guide to help you learn more about some of the 

great medical professionals living and working in 

our community. As we enter into a new year, we 

hope that you will find this resource guide helpful 

on your healthy and happy journey!

firsthand how important a good deal is to even the 

most discerning local customers. “We deal with very 

smart consumers. And that’s really the market we’ve 

developed our business around.”

Choosing the perfect flooring, doors, and windows 

can set the tone for your entire home. Expert sales con-

sultants in the Westlake Village showroom continue to 

provide clients from Agoura, Calabasas, Camarillo, 

Malibu, Moorpark, Newbury Park, Oak Park, Oxnard, 

Santa Barbara, Simi Valley, Thousand Oaks, Ventura, 

and Westlake Village with value-added solutions from 

energy-efficient doors and windows to stunning floors 

and custom mill works. 

The knowledgeable staff melds each client’s person-

al style with the latest design trends, from European 

Oak flooring to Brazilian IPE decking, to create the 

ideal look. Conejo Hardwoods continues to inspire 

local homeowners and builders with uniquely stun-

ning, budget-friendly solutions, as it has for the past 

40 years.  n

Conejo Hardwoods

31275 La Baya Dr. 

Westlake Village 

818.889.0487

conejohardwoods.com
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One of the key players in the luxury hardwood industry, 

Conejo Hardwoods outfits some of L.A.’s most exquisite 

homes with everything from hardwood floors to custom 

mouldings. Founded over 40 years ago, the company has 

become a one-stop shop for homeowners and developers 

seeking the most exquisite hardwoods around.

Four decades later, the company continues to focus on 

unparalleled customer service and satisfaction, low prices, 

and the highest-quality products. They stock their impressive 

Westlake Village showroom with a wide range of lumber, 

plywood, wood flooring, live edge slabs, German power 

tools and accessories, doors and windows, architectural 

millworks, tiles, and countertops. From indoor hardwood 

floors in a variety of styles to an extensive inventory of 

decking, many made from an exotic, durable Brazilian 

walnut known as IPE, they ensure each project turns out 

beautifully. 

Satisfying customers remains the company’s number-one 

priority. “Basically, we are always trying to do right by the 

customer,” says Roth Johnson, president of the company. The 

legendary customer satisfaction begins with an intimate un-

derstanding of both the industry and their clients. Pricing at 

Conejo Hardwoods also remains as consistently reasonable as 

the day it was founded.

The company continues to cut the mark-ups imposed by 

other L.A. showrooms. In doing so, they can offer luxury 

hardwood flooring that typically sells for $15/square foot 

in other showrooms at half the price. They also keep most 

products in stock. This leads to quicker turnarounds without 

restocking fees if customers order too much product, which 

typically occurs on most building projects. 

“Discerning Malibu and Valley residents don’t like to 

throw their money away,” says Roth. Roth understands 

Conejo 
Hardwoods

By Lori Berezin

Continuing a Tradition of Excellence 
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Circulation/Distribution:
Calabasas Style is a bi-monthly publication providing advertis-
ers with a 2-month shelf life. Each issue is direct mailed and 
widely distributed at stores and restaurants in all major re-
tail shopping centers and professional buildings in the area. 
Other distribution points include the Calabasas Swim and Ten-
nis Center, Calabasas Country Club, Agoura Hills/Calabasas 
Community Center, The Commons at Calabasas, and Gelson’s 
Market. Average readership is 42,000+ per issue with printed 
copies and digital subscriptions. 

Magazine Advertising Highlights:
Engagement: Consumers find magazine advertising to be prefer-
able, enjoyable, and less intrusive than other forms of media. 
Credibility: Consumers trust and value local magazine advertising. 
Responsiveness: Magazine advertising moves readers to act and 
respond – including driving web visits and online searches for 
additional information or shopping.
Effectiveness: Magazine advertising improves overall ROI by 
increasing name brand and product recognition. 
Recall: Consumers have a higher tendency to recall magazine 
advertisements to establish a brand name. 
Cost effective: Advertisers successfully geo-target desirable customers 
with no wasted coverage. 
Format: Clean, contemporary layout and approximately 50/50
editorial to ad ratio ensures ads won’t get lost in content. 
Shelf life: Beyond an online and social media presence, it is impor-
tant for your brand to have a shelf life offered by magazine adver-
tising to enhance recall.

Calabasas Style readers are 
interested in local and regional 
businesses, products, and services
for their shopping needs: 

Arts & Entertainment
Automotive
Beauty Salons & Spas
Camps/Activities/Recreation
Dining/Restaurants
Education/Schools/Daycares
Fashion
Financial Planning
Fine Jewelry & Watches
Health & Fitness
Home Furnishings
Home Improvements
Interior Decorating
Landscaping
Medical & Healthcare Providers
Pets/Pet Supplies & Boarding
Real Estate
Retirement Communities 
Travel
Wine & Spirits 
and more!
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The world is changing. Professionalism, experience, and caring are needednow more than ever.

T
he world has changed since COVID and so has the real estate industry. There’s a reason realtors were deemed ‘essential workers’; the real estate market is too important to fail. As the whole world was put on pause, waiting for an update on the severity of the pandemic, The Improta Team kept going. Their clients called, and they answered. In fact, they’ve been able to refine their best-in-class systems and process even further. They are trusted by the community, delivering on what they promise. Profession-alism, experience and caring are needed now more than ever; this is why The Improta Team has continued to thrive.

How have the 
events of 2020 
transformed
your business?
Since March, we’ve 
helped dozens of our 
clients buy and sell 
homes. What was 
once a quick call and 
subsequent showing 
is now a much more 
detailed process. With 
our new industry guide-
lines, it is imperative to 
have the best possible 
representation to nav-
igate through this new 
normal and the added 
requirements.
 

How have you 
been able to 
thrive through
the chaos?
Along with taking 
every precaution 
and following every 
guideline, when the 
world shut down, we 
pushed harder. This 
has been a time for 
us to help our clients 
have financial success 

in a sensational real 
estate market. We’ve 
been able to generate 
multiple-offer situations 
on almost every one of 
our listings. We feel this 
is due in large part to 
our successful systems 
that offer a proven 
track record. 
 

What makes 
you an asset
to your clients?
We take care of our 
clients no matter 
what. Our 38 years 
of combined experi-
ence in the real estate 
industry, along with 
our drive and deter-
mination for success, 
position our clients to 
achieve their goals 
when buying and sell-
ing a home. We know 
how to make things 
happen, and we don’t 
rest until we do. 
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The Improta Team at COMPASS
•••••••••••••

jAson & Missy improta
5016 Parkway Calabasas
Calabasas 

818.584.6094 : 310.597.1914
improta.com

BRE #01265975

BRE #01432200
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Are there any
new and exciting 
developments
taking place in
your business?
Recently, my sister, 
Marion Dole, joined 
my team, and I am 
so excited. Marion’s 
background in film 
and television make 
her a great addi-
tion. Marion brings 
the same Midwest 
background and 
tenacity to the team 
that we got from our 
hard-working immi-
grant parents. 

Why should potential 
clients choose you?
Experience matters. 
With over 15 years of 

selling real estate, you 
know I will have your 
back. Whether you are 
buying a $400,000 con-
do or a $10 million dol-
lar beach estate, your 
needs will always come 
first. As a seller, you will 
never find someone 
who works harder to 
sell your home with the 
most innovative mar-
keting plan and expert 
negotiating skills. 

What trends do you 
see for this year’s
real estate market?
Who knew that in the 
middle of a global 
pandemic real estate 
would be HOT, HOT, 
HOT? Many buyers are 

moving to our beau-
tiful area to escape 
the small lots and 
small homes on the 
Westside. It’s truly a 
seller’s market, fueled 
also by historically low 
interest rates. I am 
very hopeful that the 
market stays strong, 
and I think it will due to 
the wonderful com-
munities I represent 
here in Calabasas and 
nearby. Good schools, 
beautiful homes, and 
wonderful hiking, 
shopping, and dining 
keep people coming 
here.

A
ward-winning realtor Valerie Pun-war has become a consistent lead-er over the last decade and a half with a reputation for tenaciously protecting her clients’ interests with uncompromising integrity. One of the top-producing agents in the Berkshire Hathaway Calabasas of-fice and recently named a LA Magazine Real Estate All Star, Valerie prides herself on success-fully representing buyers and sellers throughout the L.A. area. A Calabasas resident for over 27 years, Valerie provides a wealth of knowledge about the local area and schools, specializing in marketing luxury properties in the Calabasas/Hidden Hills/Agoura/Westlake Village/Thousand Oaks/Malibu areas. Growing up in Chicago, Val-erie brings a strong Midwestern work ethic to her business. Valerie’s prior work in high-level TV-me-dia sales took her to jobs from coast to coast, where she developed superior, decisive negoti-ating skills that translate perfectly to working in real estate.
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Please contact us for advertising rates

Issue         
January/February          
March/April          
May/June          
July/August         
September/October         
November/December           

Space/Art Deadlines
December 5th
February 5th
April 5th
June 5th
August 5th
October 5th

Editorial Theme
Health & Fitness/People to Watch
Food & Wine/Men of Distinction
Home/Summer Camps/Women in Business
Beauty/Summer Activities
Educate/Empower/Enrich
Holiday/Epicurious/Real Estate Profiles

Artwork Due Dates

Demographics and Facts
Median Age: 45 
Average Household Income: $185,000+ 
Average Home Value: $1.8 Million 
Average Number of Children in Home: 3.5 
Affluent audience with high disposable income
Luxury home values in the millions
Relatively half of neighborhood families 
have children under 18

Digital Version 
Thousands of consumers read the 
digital version of Calabasas Style on 
calabasasstyle.com. Each individual 
ad is hyperlinked to the website listed, 
instantly connecting online readers 
to every advertiser.
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After serving as an executive partner with one of the nation’s largest accounting firms, Adam McArthur, CFA, ASA, ABV, MAFF, founded Arch Canyon Partners, LLC.  Adam leads Arch Canyon’s team of analysts and directs the firm’s valuation and litigation support activities. 

Adam McArthur has been valuing business interests, intellectu-al property, and related assets for more than 20 years. 

His practice areas include business valuations and economic disputes, where he takes pride in melding the art and science of valuation and incorporating the story behind the numbers, not just the numbers themselves. This is extremely valuable for shareholder disputes, employee stock ownership plans, and fair value for financial reporting. Arch Canyon’s professionals also have significant experience in valuations for corporate and entertainment-based intellectual property, including patents, trademarks, copyrights, and music and motion picture catalogs. 
With years of experience tackling challenging assignments, Arch Canyon excels at valuing hard-to-value assets. Adam's commitment to understanding the economics behind these unique assets provides a framework for preparing supporta-ble valuations for assets such as in-process litigations, life insur-

ance/life settlements, and equity and debt derivatives. Arch Canyon professionals guide clients through the complex world of fair value and well supported and defendable gift and es-tate tax valuations that withstand IRS scrutiny.

Adam is highly credentialed, having earned credentials from every major business valuation credentialing organization in the United States. Adam currently holds the Chartered Fi-nancial Analyst (CFA) designation from the CFA Institute; the Accredited Senior Appraiser (ASA-BV) in the discipline of busi-ness valuation from the American Society of Appraisers, the Accredited in Business Valuation (ABV) designation from the American Institute of Certified Public Accountants(AICPA); and the Master Analyst in Financial Forensics from the National As-sociation of Certified Valuation Analysts.

Adam has qualified as an expert witness in Los Angeles County, Fresno County, Santa Cruz County, and Riverside County Su-perior Courts. Adam has also qualified and testified in the U.S. Bankruptcy Court and the Delaware Court of Chancery. Addi-tionally, Adam has provided expert witness services via dep-osition, arbitration, and mediation. 30700 Russell Ranch Rd., #520, Westlake Village. 818.449.6300. archcanyonpartners.com. info@archcanyon.com.

AdAm
mcArthur
Arch cAnyon
PArtners, LLc

men of distinction

men of distinction

DaviD
Smith 
Keller
WilliamS
luxury
international

Doug
Puetz
Keller
WilliamS
luxury
international

men of DiStinction
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Patte Gilbert
Heidi Adams

REALTORS®

Two Powerful Agents, Two Powerful Offices, One 

Powerful Pair: Patte Gilbert and Heidi Adams 

have been strong and independent women 

in the business world for over 30 years. Both 

were single mothers raising their families while 

successfully establishing separate careers in real 

estate. Together, their strengths and expertise 

create the most powerful female team in the 

Calabasas luxury real estate market by offering 

two well-known and respected brands in the 

industry, Wish Sotheby’s International Realty and 

Coldwell Banker. With countless deals closed 

between them, they offer skilled negotiations 

and double maximization for today’s competitive 

market. They pride themselves on their long-

standing relationships in the community and the 

ability to get the job done quickly, efficiently, 

and professionally. Patte: DRE#01144659. 

818.515.5028. Heidi: DRE#00997097. 818.461.2278. 

ph2homes@gmail.com.

Iris Stone, Au.D., FAAA
Doctor of Audiology

Dr. Stone has built a thriving audiology and 

hearing rehabilitation practice by applying her 

knowledge and expertise of the physiology of 

hearing and the psychology of hearing loss. 

Her active presence in the community and her 

enthusiasm for her profession have enabled her 

accelerated success. 

Communication is the heart of the human 

experience, and hearing loss can lead to 

depression and isolation. “Staying current with 

the most advanced technology, including 

telehealth and remote care and understanding, 

and applying the qualitative outcome of 

rehabilitation have given me the privilege 

to improve the lives of my patients through 

better hearing,” says Dr. Stone. Dr. Stone has 

reopened her practice and is adhering to all of 

the CDC and L.A. County Department of Public 

Health requirements resulting from COVID-19.

4764 Park Granada, Calabasas. 818.222.4327. 

hearclearhearingaids.com.

Women in Business
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Anna Guanche, MD 
Board-Certified Dermatologist

Inspired by the joy she brings to those whom she can help look and feel better, board-cer-

t i f ied dermatologist,  dermatologic surgeon, and author Anna Guanche, MD, founded Bella 

Skin Institute 14 years ago. She especially enjoys clicking with new patients and making them 

feel l ike they’ve found a home away from home. 

Inspired by the joy she brings to those whom she can help look and feel better, board-cer-

t i f ied dermatologist,  dermatologic surgeon, and author Anna Guanche, MD, founded Bella 

Skin Institute 14 years ago. She especially enjoys clicking with new patients and making them 

feel l ike they’ve found a home away from home. Inspired by the joy she brings to those 

; laskdjf j  ;alskdfj  ; laskdfj a; lsdkfjf  ;aslkjf  s; l look and feel better, board-cert if ied dermatologist, 

incorporate new devices, procedures, and products into her practice. She aims to take the pain 

out of book about beauty that should be published soon and plans to bring an anti-aging modality 

to market in the near future. Her book 

Working in an industry where innovation is key, Dr. Guanche loves to incorporate new devices, 

procedures, and products into her practice. She aims to take the pain out of beauty, striving to 

make each patient’s visit as pleasant as possible. The doctor is currently writing a book about 

beauty that should be published soon and plans to bring an anti-aging modality to market in the near 

future. Her book Seven Days to Sexy is available on Amazon. 23622 Calabasas Rd., #339, Calabasas. 

818.225.0117. bellaskininstitute.com.

Linda Perry: Advertising Director
818.917.7796  |  lindastylemagazine@gmail.com  |  calabasasstyle.com

805.379.4066  |  stylepublishing@gmail.com 



If Calabasas Style is creating an ad for you, please supply the following: 
Contact information and desired copy points, a digital file of your business logo, high-resolution images/photos, and design 
instructions, if any. (Images/photos must be a minimum of 300 dpi in CMYK format. Images from websites are 72 dpi and not 
convertible to the required resolution.)

Supplying your own ad:
All submitted artwork must be at least 300 dpi in CMYK format. Your ad must be created according to Calabasas Style’s ad sizes 
below. If your ad is not sent print-ready, there may be a fee to prepare the file for print. 

Accepted File formats: PDF, JPEG, PSD, AI, TIFF, EPS. All photos must be provided in JPEG format only.

Design Services:
Artwork designed by Calabasas Style Magazine is the sole property of Calabasas Style Magazine. If you would like to have 
your ad created with the option to use it for other publications or projects, such as flyers, postcards, posters, etc., please 
contact our graphic designer to work with her directly: Elissa Linick | elissa@grafix.org | 818.731.6828 

Calabasas Style is not responsible for errors an advertiser fails to correct. The color of the on-screen ad proof and the printed 
ad may not be exact and can vary upon publication. 

Submit all artwork to infocalabasasstyle@gmail.com

Ad Design Requirements

All Full Page Ads
are Full Bleed

Full Page (Bleed)
Live: 7.125” x 9.875”

Trim: 8.375” x 10.875”
Bleed:  8.625” x 11.125”

No crop marks

Half Page
7.125” x 4.825”

Half Page
Vertical
3.5” x 
9.875”

Quarter 
Page
3.5” x 
4.825”

Linda Perry: Advertising Director
818.917.7796  |  lindastylemagazine@gmail.com  |  calabasasstyle.com

805.379.4066  |  stylepublishing@gmail.com 

BETTER BODY PILATES & FITNESS

FITNESS CENTER

Better Body Pilates & Fitness has been part of the 

Calabasas community for over 20 year. Many of their 

original clients continue to work out there – and for 

good reason. This cozy studio has everything you need 

to achieve your physical fitness and health goals. 

They have a fully equipped Pilates studio with private, 

semi-private and group instruction. They also provide 

extensive Cardio training and group fitness classes 

to achieve a complete workout. All their instructors 

have years of experience and are also equipped 

to help seniors and people with sports injuries to 

regain their strength and flexibility using low impact 

Pilates, stretching and yoga conditioning. Working 

out consistently 3-4 times per week at BetterBody 

will give your body the result you are looking for plus 

diversifying your workout means that you will never 

get bored! 22315 Mulholland Hwy, Calabasas | 

818.224.4734 | betterbodypilates.com

BELLA SKIN INSTITUTE
GUANCHELIFT™   
Unt i l  now, plast ic surgery was the only solut ion  
to correct loose and sagging sk in on lower part 
of  the face, chin,  and neck.  .Dr.  Anna Guanche 
has developed a novel  in jectable f i l ler  technique 
for  l i f t ing the lower face and neck.  St rategical ly 
placed off- face f i l le redist r ibutes the sk in of  the 
lower face ( jowls)  and or the sk in of  the neck 
upwards.  The l i f t  has no downtime and because 
most of  the in ject ions are behind the hair l ine, 
no changes are noted in facial  features,  other 
than l i f t ing.  Th is  resul ts  in a natural- looking, l i f ted 
appearance to the facial  sk in with no downtime. 
Dr.  Guanche pioneered the GuancheLi f t 
technique and teaches i t  to fe l low board-cert i f ied 
dermatologists  in scient i f ic sess ions.  She has been 
featured on Entertainment Tonight and KTLA News 
doing the procedure.  23622 Calabasas Rd., #339, 
Calabasas |  818.225.0117 | bellaskininstitute.com.

youthful

   GET UP AND GGlow
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THE UPSIDE

ALAÏA

EMILIO PUCCI

BALA

NIKE

ISABEL MARANT

P.E NATION

«  FITNESS FASHION FINDS Calabasas Style chooses apparel and accessories to keep you fit and fabulous in the New Year
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People to 

WATCH
In 2022

•
Thousands of books and articles have been writ-ten about the different traits and characteristics required to succeed in business. We’ve identified some of the top professional and business leaders in our community and discovered one element that they all have in common: From them, we learned that “success is not the key to happiness” but rath-er that “happiness is the key to success.” Simply put — If you love what you do and are passionate about your purpose, you have the key to achieving true success. We hope these stories inspire you in your field of endeavor in 2022. 

•


