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We direct mail Calabasas Style to prestigious homes in neighborhoods and exclusive
gated communities throughout Calabasas, Hidden Hills, Bell Canyon, Agoura Hills,
North Ranch, and Lake Sherwood. The magazine is also widely distributed from
Woodland Hills to Westlake Village and throughout Malibu.
CALABASAS STYLE has been the premiere lifestyle publication of the greater Calabasas area for
over 10 years, giving advertisers the opportunity to showcase their businesses and reach more than
42,000 upscale, local readers per issue.
Each issue of Calabasas Style provides local editorial content, articles, features, events, and photos
that are relevant to the unique lifestyle of our readers. Calabasas Style also provides opportunities
for readers to submit their own articles, ideas, and family photos–further establishing Calabasas
Style as the community’s own local magazine!
Calabasas Style welcomes the opportunity to highlight businesses in each issue, providing business
owners with an additional tool to effectively promote their brand and invite new customers to
support local merchants, businesses, and companies within their own neighborhood.
l ocal

l ocal

Zin Bistro
Americana

Zin Bistro Americana
Rd., #111
32131 Lindero Cyn.
Westlake Village
818.865.0095
zinwestlake.com

e

Knows Your Nam

FLAVOR
THE GRILL ON THE ALLEY

_______________________________
Since opening their doors in 2006, The Grill on
the Alley in Westlake Village has provided
quality dining experiences where guests
can expect excellence in a relaxed and
refined atmosphere. With brunch service
on weekends and social hour 7 days a
week from 3 to 6 p.m., guests can also

FLAVOR

enjoy al fresco dining on their rose garden patio. The classically-inspired steakhouse menu and uniquely personal service
makes The Grill on the Alley an ideal spot
for any occasion. The Promenade at Westlake: 120 Promenade Way, Westlake Village.
805.418.1760. thegrillonthealley.com.
IG: @thegrillonthealleyla.

P.F. CHANG'S

Calabasas Style Presents Our Favorite Local
Restaurants, Eateries, and Tasting Rooms

________________
Founded in 1993 by Philip Chiang and Paul
Fleming, P.F. Chang’s is the first internationally
recognized multi-unit restaurant concept
to honor and celebrate the 2,000-year-old
tradition of wok cooking as the center of the
guest experience. With roots in Chinese cuisine,
today’s menu at P.F. Chang’s spans across all
of Asia, honoring cultures and recipes from
Japan, Korea, Thailand, and beyond. Each
item offers a unique exploration of flavor,
whether it’s a handcrafted cocktail, lunch
bowl, happy hour bite, or multi-course dinner.
The Lakes at Thousand Oaks: 2250 Thousand
Oaks Blvd., Thousand Oaks. 805.277.5915.
pfchangs.com. IG: @pfchangs.

FARFALLA
____________
Trattoria Farfalla has been serving a variety of
robust, authentic Italian dishes to the Westlake
Village community since 2009. They are thrilled
to invite their loyal patrons back to the restaurant for a safely-distanced, outdoor dining
experience on their spacious, covered patios.
Chef Santino Coccia consistently adds special dishes to the menu using local, seasonal
flavors and organic produce whenever possible. This modern trattoria is far from just pizza
and pasta, also offering a full bar. Please book
reservations via Resy. The Promenade at Westlake: 160 Promenade Way, Westlake Village.
805.497.2283. farfallawestlakevillage.com.
IG: @farfallatrattoriawestlake.
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Circulation/Distribution:

Calabasas Style readers are
interested in local and regional
businesses, products, and services
for their shopping needs:

Calabasas Style is a bi-monthly publication providing advertisers with a 2-month shelf life. Each issue is direct mailed and
widely distributed at stores and restaurants in all major retail shopping centers and professional buildings in the area.
Other distribution points include the Calabasas Swim and Tennis Center, Calabasas Country Club, Agoura Hills/Calabasas
Community Center, The Commons at Calabasas, and Gelson’s
Market. Average readership is 42,000+ per issue with printed
copies and digital subscriptions.

Arts & Entertainment
Automotive
Beauty Salons & Spas
Camps/Activities/Recreation
Dining/Restaurants
Education/Schools/Daycares
Fashion
Financial Planning
Fine Jewelry & Watches
Health & Fitness
Home Furnishings
Home Improvements
Interior Decorating
Landscaping
Medical & Healthcare Providers
Pets/Pet Supplies & Boarding
Real Estate
Retirement Communities
Travel
Wine & Spirits
and more!

Magazine Advertising Highlights:
Engagement: Consumers find magazine advertising to be preferable, enjoyable, and less intrusive than other forms of media.
Credibility: Consumers trust and value local magazine advertising.
Responsiveness: Magazine advertising moves readers to act and
respond – including driving web visits and online searches for
additional information or shopping.
Effectiveness: Magazine advertising improves overall ROI by
increasing name brand and product recognition.
Recall: Consumers have a higher tendency to recall magazine
advertisements to establish a brand name.
Cost effective: Advertisers successfully geo-target desirable customers
with no wasted coverage.
Format: Clean, contemporary layout and approximately 50/50
editorial to ad ratio ensures ads won’t get lost in content.
Shelf life: Beyond an online and social media presence, it is important for your brand to have a shelf life offered by magazine advertising to enhance recall.

Conejo
Hardwoods

firsthand how important a good deal is to even the
most discerning local customers. “We deal with very
smart consumers. And that’s really the market we’ve
developed our business around.”
Choosing the perfect flooring, doors, and windows
can set the tone for your entire home. Expert sales consultants in the Westlake Village showroom continue to
provide clients from Agoura, Calabasas, Camarillo,
Malibu, Moorpark, Newbury Park, Oak Park, Oxnard,
Santa Barbara, Simi Valley, Thousand Oaks, Ventura,
and Westlake Village with value-added solutions from
energy-efficient doors and windows to stunning floors
and custom mill works.
The knowledgeable staff melds each client’s personal style with the latest design trends, from European
Oak flooring to Brazilian IPE decking, to create the
ideal look. Conejo Hardwoods continues to inspire
local homeowners and builders with uniquely stunning, budget-friendly solutions, as it has for the past
40 years. n

Continuing a Tradition of Excellence

Conejo Hardwoods
31275 La Baya Dr.
Westlake Village
818.889.0487

By Lori Berezin

conejohardwoods.com

the
have been on
al professionals
all
Our local medic
pandemic and
the COVID-19
uing to
front lines during
ciation for contin
deep appre
s we
deserve our
care and service
the medical
some
to
provide us with
s
have acces
fortunate to
heath
need. We are
and
s,
dentist
ls, doctors,
ted to
of the best hospita
country, dedica
ionals in the
goals
care profess
and wellness
e the health
Style is
helping us achiev
s. Calabasas
and our familie
e
for ourselves
medical resourc
t you with this
of the
proud to presen
some
about
you learn more
in
guide to help
and working
living
al professionals
great medic
new year, we
enter into a
we
As
l
our community.
e guide helpfu
will find this resourc
hope that you
journey!
y and happy
on your health

become a one-stop shop for homeowners and developers

derstanding of both the industry and their clients. Pricing at

seeking the most exquisite hardwoods around.

Conejo Hardwoods also remains as consistently reasonable as

logist and author
y dermato
Fourcelebrit
decades
later, the company continues to focus on

the day it was founded.

How have the
events of 2020
transformed
your business?

The company continues to cut the mark-ups imposed by
other L.A. showrooms. In doing so, they can offer luxury
in other showrooms at half the price. They also keep most
products in stock. This leads to quicker turnarounds without
restocking fees if customers order too much product, which
typically occurs on most building projects.
“Discerning Malibu and Valley residents don’t like to
throw their money away,” says Roth. Roth understands
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Since March, we’ve
helped dozens of
our
clients buy and sell
homes. What was
once a quick call
and
subsequent showing
is now a much more
detailed process.
With
our new industry guidelines, it is imperative
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have the best possible
representation to
navigate through this
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multiple-offer situations
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our successful systems
that offer a proven
track record.

What makes
you an asset
to your clients?

We take care of
our
clients no matter
what. Our 38 years
of combined experience in the real
estate
industry, along with
our drive and determination for success,
position our clients
to
achieve their goals
when buying and
selling a home. We
know
how to make things
happen, and we
don’t
rest until we do.
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legendary customer satisfaction begins with an intimate un-
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priority. “Basically, we are always trying to do right by the
customer,” says Roth Johnson, president of the company. The
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Conejo Hardwoods outfits some of L.A.’s most exquisite
homes with everything from hardwood floors to custom
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Satisfying customers remains the company’s number-one
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One of the key players in the luxury hardwood industry,

The Improta Team at COMPASS
•••••••••••••

jAson & Missy improta

5016 Parkway Calabasas
Calabasas

818.584.6094 : 310.597.1914
improta.com
BRE #01265975
BRE #01432200

The world is changing. Profession
experience, and caring are alism,
needed
now more than ever.

T

he world has changed
since COVID and
so has
the real estate industry.
There’s a reason
realtors
were deemed ‘essential
workers’; the real
estate
market is too important
to fail. As the whole
world
was put on pause,
waiting for an update
on the
severity of the pandemic,
The Improta Team
kept
going. Their clients
called, and they
answered.
In fact, they’ve been
able to refine their
class systems and
best-inprocess even further.
They are trusted
the community,
by
delivering on what
they promise. Professionalism, experience
and caring are
needed
now
ever; this is why The
more than
Improta Team has
continued to thrive.

144 Calabasas style

style
160 Calabasas

Calabasas style 145

Demographics and Facts
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Median Age: 45
Average Household Income: $185,000+
Average Home Value: $1.8 Million
Average Number of Children in Home: 3.5
Affluent audience with high disposable income
Luxury home values in the millions
Relatively half of neighborhood families
have children under 18
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mcArthur

Arch cAnyon
PArtners, LLc

Doug
Puetz

After serving as an
executive partner
with one of the nation’s
largest accounting
firms, Adam McArthur,
CFA, ASA, ABV,
MAFF, founded Arch
Canyon Partners,
LLC. Adam leads
Canyon’s team of
Arch
analysts and directs
the firm’s valuation
litigation support
and
activities.

Keller
WilliamS
luxury
international

Adam McArthur
has been valuing
business interests,
intellectual property, and
related assets for
more than 20 years.

Women in

His practice areas
include business
valuations and economic
disputes, where
he takes pride in
melding the art and
of valuation and
science
incorporating the
story behind the
not just the numbers
numbers,
themselves. This
is extremely valuable
shareholder disputes,
for
employee stock
ownership plans,
value for financial
and fair
reporting. Arch Canyon’s
professionals also
have significant
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.

Business

Digital Version
Thousands of consumers read the
digital version of Calabasas Style on
calabasasstyle.com. Each individual
ad is hyperlinked to the website listed,
instantly connecting online readers
to every advertiser.
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, and equity and
debt derivatives
Canyon professiona
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ls guide clients through
the complex world
of fair value and
well supported and
defendable gift
tate tax valuations
and esthat withstand IRS
scrutiny.
Adam is highly credentiale
d, having earned
credentials from
every major business
valuation credentialin
g organization
in the United States.
Adam currently
holds the Chartered
nancial Analyst
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from the CFA Institute;
Accredited Senior
the
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of busithe American Society
of Appraisers, the
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in Financial Forensics
from the National
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AsValuation Analysts.
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Artwork Due Dates
Issue

Space/Art Deadlines

Editorial Theme

January/February
March/April
May/June
July/August
September/October
November/December

December 5th
February 5th
April 5th
June 5th
August 5th
October 5th

Health & Fitness/People to Watch
Food & Wine/Men of Distinction
Home/Summer Camps/Women in Business
Beauty/Summer Activities
Educate/Empower/Enrich
Holiday/Epicurious/Real Estate Profiles

Please contact us for advertising rates
Linda Perry: Advertising Director

818.917.7796 | lindastylemagazine@gmail.com | calabasasstyle.com
805.379.4066 | stylepublishing@gmail.com

Ad Design Requirements

« FITNESS FASHION
FINDS

Calabasas Style chooses

apparel and accessories
to
keep you fit and fabulous
in the New Year

GET UP AND

Glow

BELLA SKIN INSTITUTE

GUANCHELIFT™

Until now, plastic surgery was the only solutio
n
to correct loose and sagging skin on lower par
t
o f t h e f a c e , c h i n , a n d n e c k . . D r. A n n a G u a n c h e
has developed a novel injectable filler technique
for lifting the lower face and neck. Strategicall
y
placed off-face fille redistributes the skin of the
lower face (jowls) and or the skin of the nec
k
u p w a rd s . T h e l i f t h a s n o d o w n t i m e a n d b e c a u s e
most of the injections are behind the hairline
,
no changes are noted in facial features, othe
r
than lifting. This results in a natural-looking, lifted
appearance to the facial skin with no downtime
.
D r.
Guanche
pioneered
the
GuancheLift
t e c h n i q u e a n d t e a c h e s i t t o f e l l o w b o a rd - c e r t i f i e d
dermatologists in scientific sessions. She has bee
n
f e a t u r e d o n E n t e r t a i n m e n t To n i g h t a n d K T L A N e w
s
d o i n g t h e p r o c e d u r e . 23622 Calabasas Rd., #339,
Calabasas | 818.225.0117 | bellaskininstitute.com.
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In 2022

BALA

•

ALAÏA

Thousand s of books
and articles have
been written about the different
traits and characte
ristics
required to succeed
in business. We’ve
identified
some of the top professio
nal and business leaders
in our commun ity and
discovere d one element
that
they all have in common
: From them, we learned
that “success is not
the key to happines
s” but rather that “happine ss
is the key to success.”
Simply
put — If you love what
you do and are passiona
te
about your purpose,
you have the key to
achievin g
true success. We hope
these stories inspire
you in
your field of endeavo
r in 2022.
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If Calabasas Style is creating an ad for you, please supply the following:
Contact information and desired copy points, a digital file of your business logo, high-resolution images/photos, and design
instructions, if any. (Images/photos must be a minimum of 300 dpi in CMYK format. Images from websites are 72 dpi and not
convertible to the required resolution.)
Supplying your own ad:
All submitted artwork must be at least 300 dpi in CMYK format. Your ad must be created according to Calabasas Style’s ad sizes
below. If your ad is not sent print-ready, there may be a fee to prepare the file for print.
Accepted File formats: PDF, JPEG, PSD, AI, TIFF, EPS. All photos must be provided in JPEG format only.
Design Services:
Artwork designed by Calabasas Style Magazine is the sole property of Calabasas Style Magazine. If you would like to have
your ad created with the option to use it for other publications or projects, such as flyers, postcards, posters, etc., please
contact our graphic designer to work with her directly: Elissa Linick | elissa@grafix.org | 818.731.6828
Calabasas Style is not responsible for errors an advertiser fails to correct. The color of the on-screen ad proof and the printed
ad may not be exact and can vary upon publication.

Submit all artwork to infocalabasasstyle@gmail.com

All Full Page Ads
are Full Bleed
Full Page (Bleed)
Live: 7.125” x 9.875”
Trim: 8.375” x 10.875”
Bleed: 8.625” x 11.125”
No crop marks

Half Page
7.125” x 4.825”

Linda Perry: Advertising Director

Quarter
Page
3.5” x
4.825”

Half Page
Vertical
3.5” x
9.875”

818.917.7796 | lindastylemagazine@gmail.com | calabasasstyle.com
805.379.4066 | stylepublishing@gmail.com

