
Be a visible part of the community by becoming a 
sponsor of an exclusive publication dedicated to serving 
the residents of Calabasas, Hidden Hills, Bell Canyon, 
Woodland Hills, Agoura Hills and Westlake Village!

Calabasas Style gives advertisers the opportunity to 
showcase their business and reach over 30,000 upscale 
residents with their important marketing message! We also 
widely distribute the magazine from Westlake Village to 
Woodland Hills.

Each issue of Calabasas Style provides editorial content, 
articles, features and photos that are relevant to the unique 
lifestyle of our readers. Residents not only enjoy receiving 
and reading their neighborhood magazine, but also relish 
Calabasas Style’s family highlights, photos, and events!  
Calabasas Style also provides the opportunity for readers to 
submit their own articles, ideas, and family photos – further 
establishing that Calabasas Style is their own local magazine!

Calabasas Style welcomes the opportunity to highlight 
sponsor businesses in each issue – providing business 
owners with an effective way to invite new customers to 
shop locally and support local merchants, businesses, and 
companies within their own neighborhood!

We get your message
Into the homes:
We direct mail Calabasas Style to the 
more prestigious neighborhoods in the 
exclusive communities including: The Oaks, 
Hidden Hills, Bell Canyon, Mountain View 
Estates, Mont Calabasas, Westridge, 
Bellagio, Calabasas Country Estates, 
Calabasas Lake, Bird Streets, Calabasas 
Hills, Calabasas Park Estates, Mulholland 
Heights, Vista Pointe, Mureau Estates, The 
Ridge, Claridge, Mountain Park South, 
Morrison Ranch and Morrison Highlands.
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By Lori Berezin

Photography by Mastro’s

C
raving some succulent surf ‘n’ turf with 

your ocean view? Look no further than 

Mastro’s Ocean Club, Malibu, for the 

holidays and beyond. 

Since 2014, this elegant boîte, one of the newest 

Mastro’s Restaurants, boasts some of the most 

stunning seaside views in Southern California. From 

five-star food to five-star service, Mastro’s in Malibu 

offers the perfect locale for your next holiday party, 

birthday, or intimate anniversary dinner. 

Start celebrating with a selection from their extensive 

list of cocktails, craft beer, and wine. Signature drinks 

include Mastro’s Classic Martini and Sunset-Pink 

Cosmopolitan. “Let them eat cake” will take on a 

whole new meaning after you taste their rich, to-die-

for Warm Signature Butter Cake. 

To please any royal palate, opt for one of the 

chef’s signature dishes, such as the Seafood Tower, 

overflowing with fresh delicacies plucked right 

from the sea. Or satisfy your Paleo cravings with 

the steakhouse’s tender Petite Filet, worthy of any 

celebration. Other favorites include the decadent 

Lobster Mashed Potatoes and Alaska King Crab 

Black Truffle Gnocchi.

The Malibu location fittingly appears on many 

“Best of” lists, including two of Zagat’s, LA’s Best 

Seafood Restaurants and LA’s Best for Dining With 

a View. The restaurant opens nightly at 5:00 p.m. 

for dinner. There is also a scrumptious weekend 

brunch on both Saturday and Sunday from 11:00 

a.m. to 2:30 p.m. Dine outside on their ocean 

terrace deck for a truly memorable experience. 

Enjoy mouthwatering Maine Lobster Benedict, 

Classic Rib-Eye Steak and Eggs, or thick-cut 

Neuske’s Bacon. Their delectable dinner menu is 

also available.

After sunset, top off the night with live music in 

their casual Piano Bar Lounge. The restaurant is 

committed to creating “guests for life.” After one 

visit, you’ll be hooked. n

Mastro’s Ocean Club, Malibu

18412 Pacific Coast Hwy., Malibu

310.454.4357  |  mastrosrestaurants.com

OCEAN CLUB MALIBU
astro’s

Decadent Dining
Overlooking the Deep Blue Sea
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Bon Appétit

Catering To Your Every Dish

Empowering Young Women
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Health Check
Physician and Healthcare Provider Directory

People to Watch in 2018

Top Business Leaders in Our Community

MOVE!
The Best Places to Get Fit This Year

The Yeager
Family

Welcome Home
Creating the home of your dreams

Women in Business 

Great Gift Ideas for Mom and Dad

The Jackson
Family

Hello Beautiful!
Your guide to the best in beauty

The
McColm Family
Making it Better

The

Menteer FamilyEnjoying Each Other
Fall Education DirectoryEducate, Empower, Enrich
National Dog Day



Circulation/Distribution:
Calabasas Style is a bi-monthly publication which provides 
advertisers with a 2 month shelf life. The magazine is direct mailed 
to 7,000+ homes in prestigious communities from Westlake Village 
to Woodland Hills.

Calabasas Style is also widely distributed at the shops and 
restaurants in all major retail shopping centers and professional 
buildings in the area. Other distribution points include the 
Calabasas Swim and Tennis Center, The Calabasas Country Club, 
the Calabasas/Agoura Hills Community Center, the Commons, 
and Gelson’s Markets. Average readership 30,000+ per issue.

Reasons to Advertise:
We are the only magazine dedicated to serving the residents of 
Calabasas, Hidden Hills, Bell Canyon, Agoura Hills and Woodland Hills.

• Direct Mailed to 7,000+ Households and widely distributed 
   throughout the communities.
• Over 30,000+ readers per issue.
• Affluent audience with high disposable incomes.
• Luxury home values in the millions.
• Relatively half of the neighborhood families have children under 18
• Cost effective way method for advertisers to geo-target desirable 
   customers with no wasted coverage!
• 50% Editorial and 50% Advertising Ratio.
• Non-Cluttered Format – Ads don’t get lost in the content.
• Editorial Content & Features on Local Companies & Businesses.

Magazine Advertising Facts:
• Engagement: Consumers find magazine advertising to be  	   	
   acceptable, enjoyable, and less intrusive than other forms
   of media.

• Credibility: Consumers trust and value magazines advertising.

• Responsiveness: Magazines advertising moves readers to act 
   and respond – including driving web visits and on-line search for
   additional information.

• Effectiveness: Magazine advertising 
   improves overall ROI by increasing
   name brand, and product recognition.

• Recall: Consumers have a higher
   tendency to remember and   
   recall magazine advertisements.

	

Calabasas, Hidden Hills, Bell Canyon 
Agoura Hills and Woodland Hills readers 
are interested in local and regional 
business, products and services for their 
shopping needs:  

Antiques/Furniture                         
Arts and Entertainment                
Automotive 
Beauty Treatments                                                 
Camps/ Activities/ Recreation
Catering 
Day Care & Montessori 
Dining/Restaurants 
Education/Schools
Fashion/Accessories 
Financial Planning                         
Fine Jewelry/Watches 
Gyms/Personal Training 
Health/Fitness 
Home Furnishings 
Home Improvements 
Home Theaters                                 
Interior Decorating                                            
Landscaping 
Medical & Healthcare Providers
Pets/Pet supplies/Pet Boarding
Salons & Spas                                                 
Real Estate
Travel
Wine/Spirits     
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Why have
you been 
so successful? 
Work ethic and building 
on a successful repu-
tation have been key. 
When clients trust you 
and your expertise, 
the business is there. 
It’s vital to deliver on 
what is most important 
to your client. We work 
with city organizers, in-
vestors, and builders to 
know projects that are 
starting up in this area. 
In this competitive 
business, our service 
and marketing are a 
stand out.

How do you
give back to
your community? 
Being a member 
and having served 
as a deputy with the 
Calabasas Chamber 
of Commerce and sup-
porting charity events 
such as the American 
Cancer Walk. Ev-
ery year, our family 
does the Calabasas 
Classic Run, which has 
benefitted families of 
cancer. In addition,
Tracy started the
Random Acts of Kind-
ness Party, which has 
been a huge success
in the community.

What areas are 
your specialties? 
Marketing, market 
knowledge, and 
getting high volume of 
looks at a property. The 
more people that view 
a property, the more 
likely we are to create 
multiple offers. But you 
have to know the mar-
ket, where the market is 
in the real estate cycle, 
and where it is going in 
order to market effec-
tively to obtain success 
for your client. 

D
avid Smith was raised in South Car-olina and started his love of real estate by working in the family’s construction company. Upon grad-uation from The Citadel, The Military College of South Carolina, with a degree in business administration, he went back to work with his fami-ly developing real estate rental properties. Tracy Smith grew up in Michigan and attended Wayne State University before moving to New York and then Los Angeles to run her own business as a freelance make-up artist. David and Tracy started their own company buying, refurbish-ing, and selling residential properties before becoming some of the first agents to join Keller Williams in Calabasas. They now have a suc-cessful business in real estate as a powerful team with multiple talents that get results, all while raising their own family.

In this competitive business, our serviceand marketing are a stand out.

Keller Williams Realty
•••••••••••••
tracy smith
david smith
23975 Park Sorrento, #110
Calabasas
310.804.7079 : 310.480.7523 
teamsmithca.com
David: CalBRE #01503210
Tracy: CalBRE # 01898036
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What would you 
like potential clients
to know about
your team?
Keller Williams Calaba-
sas is the biggest real 
estate company in Cal-
abasas, and since July 
2017, we have been 
leading the real estate 
industry with the most 
volume and units sold. 
Now, more than ever, 
we are focused on 
team building, keeping 
our team on the cutting 
edge, which ultimately 
benefits our clients. 

How do you
give back to
your community?
Once a month, we 
have a “KW Cares” 
charity event to sup-
port agents in need 
and our local com-
munities. In addition, 
we sent a group of 
dedicated agents to 
Austin, Texas, to support 
the Keller Williams 
“Mega Relief” opera-
tion to help Hurricane 
Harvey victims. Our KW 
Calabasas office alone 
raised over $16,500 to 
support the victims.

Why have you been 
so successful?
The residents and busi-
ness owners of Calaba-
sas keep believing and 
supporting us because 
they know the level of 
service, dedication, 
and professionalism 
they will get from KW. 
We are not willing to 
compromise on level of 
quality, and we under-
stand our responsibility 
to give the highest care 
and support to our cli-
ents. We keep attract-
ing more and more 
realtors who move to 
the Keller Williams fami-
ly each year. 

R
ealtor Meny Atias was born and raised in Israel. Schooled at a Kib-butz and having experienced ex-tensive military service, he learned to never give up, especially when facing the unknown. Arriving in the United States in 2006, Meny studied real estate investment and later joined Harma Hartouni at Keller Williams Realty in Calabasas. 

Within a few years, Meny became CEO and Team Leader of the firm. He found Calabasas to be an amazing community with incredible peo-ple and a very active real estate industry. The office grew from a few agents to the biggest real estate company in the territory. They recently expanded their luxury, relocation, and entertain-ment divisions. Meny loves his work and interfac-ing daily with other agents and clients from all walks of life.
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By Pax Ansley

In the words of the beautiful, accidental princess named Cin-

derella, “A dream is a wish your heart makes.” Some dreams are 

gorgeous and intricate and upon waking leave us desperate to 

get back to them. Walking into the brand-new luxury retail store 

of the Commons, The Kingdom, is like stepping into the elegant 

scenes of a very real dream. Dubbed a “luxury multi-brand retail 

concept store,” The Kingdom specializes in shoes, handbags, and 

accessories from many well-known luxury brands, such as Gucci, 

Saint Laurent, Fendi, Manolo Blahnik, Gianvito Rossi, Balenciaga, 

Loewe, Givenchy, Sergio Rossi, and Jimmy Choo, to name a few. 

With so many exquisite designs and rich colors to choose from, 

there is no doubt you will find your very own perfect glass slipper.

Long-time friends David Lipp and Jason Salstein have come to-

gether to collaborate on this passion project whose flagship loca-

tion just opened in our very own award-winning retail, entertain-

ment, and dining center, The Commons at Calabasas. In buyer 

and co-owner Jason’s own words, “David and I have been best 

friends for almost 30 years. I come from a family that has been in 

the footwear industry for over 50 years.” Salstein adds, “After de-

signing, merchandising, and buying for luxury brands since I was 

18 and running a store in Miami and with David coming from a 

real-estate background, we joined forces to create a retail desti-

nation like no other in the perfect city that was void and in need 

of a luxury emporium that was different than a department store.” 

The Kingdom offers a new kind of luxury shopping experience. Ja-

son and David aspire to make fashion fun, approachable, and as 

accessible as possible. The Kingdom features a very knowledge-

able and educated team of stylists, a gorgeous setting, a relaxed 

atmosphere, and a truly unparalleled shopping experience. Ja-

son can also be frequently found on the sales floor, working di-

rectly with the team and the shoppers. He provides an ear for the 

requests and particular fashion needs of our Calabasas women 

and takes those opinions to heart. He travels across the fashion 

centers of the globe to select the very hottest styles for the store. 

From New York to Milan to Paris, every piece is carefully chosen 

with the women of Calabasas in mind.

While their highly curated collection features all the major, estab-

lished designer brands, The Kingdom is also on the cutting edge of 

new and emerging yet undiscovered talent. “You can get a pair 

of beautiful classic Manolo Blahnik pumps or cool sneakers, a fab-

ulous Saint Laurent handbag straight off the runway, as well as a 

pair of earrings selected from Paris.” A one-stop shop for all shoe, 

handbag, and accessory needs, The Kingdom should definitely 

be a stop on your regular Commons route. A few minutes in and 

The Kingdom will surely have you feeling like a princess. n

4719 Commons Way, #G

Calabasas

818.912.6990

shopthekingdom.com

INSTAGRAM @shopthekingdom
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Issue	        	
January/February	

March/April	          

May/June	          

July/August	         

September/October

November/December	

         		

Space/Art Deadlines
December 5th

February 5th

April 5th

June 5th

August 5th

October 5th

Editorial Theme
Health & Fitness/People to Watch

Food & Wine/Bon Appétite

Home/Summer Camps

Beauty/Summer Activities

Educate/Empower/Enrich

Holiday Issue/Epicurious
Real Estate Profiles

Artwork Due Dates

Please contact us for Advertising Rates
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BELL CANYON
AGOURA HILLS
WOODLAND HILLS
WESTLAKE VILLAGE

Demographics
The Medium Age: 45
Average Household Income: $185,000+
Average Home Value: $1.8 Million
Average Number of Children
in the Homes: 3.5

Digital Version 

Thousands of consumers read the digital version of 
Calabasas Style on our website at calabasasstyle.
com. All of the advertisers websites featured in their 
ads contain a hyperlink to instantly connect online 
readers to each advertiser’s home page.
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Hello Beautiful!
Your guide to the best in beauty

The
McColm Family
Making it Better

Styles We Love for Winter and the Holiday Gift Guide

Aldik Home’s Winter Wonderland

Calabasas Style Profile
with the Polacheck Family

January/February             Calabasas Style                                                                                                                                                 1

Calabasas Style ProfileWith The Hernandez Family

The 47th AnnualNational Charity League Ball
Calabasas Classic5K/10K Run and Family Fun Run
Business HighlightTurboSonic at Teague Pilates and the Apres Teague Boutique Spa

Happy 1 Year Anniversary Calabasas Style!



If Calabasas Style is creating an ad for you, please supply the following:
Information to be included in your ad, along with any design instructions. 
Business logo: please supply a digital file of your logo, with a minimum of 
300 dpi. Any images or photos that you would like to include must be at 
least 300 dpi in CMYK format. Internet photos and images are 72 dpi and 
not convertible to the required resolution.

Supplying your own ad:
All submitted artwork must be at least 300 dpi in CMYK format. Your ad must 
be created according to Calabasas Style’s ad sizes on this page. If your ad 
is not sent print ready, there will be a $ fee to prepare the file for print.

Accepted File formats:
PDF, JPEG, Photoshop PSD, AI, TIFF, EPS

Design Services:
Artwork designed by Calabasas Style Magazine is the sole property of 
Calabasas Style Magazine. If you would like to have your ad created 
with the option to use it for other publications or projects, such as flyers, 
postcards, posters, etc., please contact our graphic designer and work 
with her directly. Elissa Linick  |  elissa@grafix.org  |  818.731.6828

Calabasas Style is not responsible for errors the advertiser fails to correct. 
The color of the on screen ad proof and the printed ad may not be exact, 
and can vary upon publication.

Submit all artwork to: graphicscalabasasstyle@gmail.com

Ad Design Requirements

All Full Page Ads
are Full Bleed

Full Page (Bleed)
Live: 7.25” x 10”
Trim: 8.5” x 11”

Bleed:  8.75” x 11.25”
Half Page

7.5” x 4.875”

Half Page
Vertical
3.675” x 
9.875”

Quarter 
Page

3.675” x 
4.875”

For Advertising Inquiries, Please Contact:

805.379.4066  |  stylepublishing@gmail.com  |  calabasasstyle.com 
860 Hampshire Road, Suite H, Westlake Village, CA 91361 
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